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Abstract - Entrepreneurship is a potential solution for the economy. Entrepreneurship contributes to solving economic 

problems by creating entrepreneurs. In the current economic and social environment, there is a real challenge for students 

regarding the choice of desired employment. However, it is not as easy as imagined that after graduating from college there 

are students who have become unemployed, which makes it a separate alert for them to prepare for the job they want or 

even create jobs to reduce unemployment. For this reason, it is very important to have entrepreneurial intentions because 

entrepreneurship can provide an effective solution so that the unemployment rate among undergraduates is reduced. The 

purpose of this study is to investigate whether family support variables and learning achievement variables have an influence 

on entrepreneurial intentions in college students. The data for this study were obtained through distributing structured 

questionnaires to 100 student respondents in Surabaya. The sampling technique for this study is random sampling. 

Furthermore, the data analysis of this study utilizes multiple linear regression. Then the results of the study revealed a 

positive and significant direct influence between family support and learning achievement on entrepreneurial intention. 
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INTRODUCTION 

Entrepreneurship plays an important role in various aspects of life including social and economic aspects of a 

country (Salim & Anis, 2021). Entrepreneurship indicates the development of a business skill and a positive attitude 

towards various obstacles and uncertain risks (Putra, 2022; Mardikaningsih et al., 2022). This contribution has a positive 

impact on society as a solution to the problems faced. The economic crisis faced by the community at this time is the 

increase in unemployment which diverts attention so that there needs to be a solution to the creation of new job 

opportunities, namely by entrepreneurship. This can provide an effective solution to reduce unemployment rates and 

strengthen the economy in society (Zainea et al, 2020). 

Individual interest in entrepreneurship is the first step of entrepreneurial intention which ultimately chooses 

entrepreneurship as a future career choice (Halizah & Darmawan, 2022). Entrepreneurial intention is a factor that causes 

increased entrepreneurship because a strong desire to become an entrepreneur someone will tend to be more excited and 

try to make it happen in the future (Van Gelderen et al., 2015). Entrepreneurship not only provides a role for society but 

also provides a role for students to advance entrepreneurship. This is because students have many advantages and potential 

that can be developed in the business world (Varamäki et al., 2015). For example, students are able to create more 

innovative skills because they have a wider and more diverse social network both in the college environment and outside 

the college environment, allowing them to find potential new business opportunities (Shu et al., 2018). 

Entrepreneurship can be influenced by social networks. Social networks are conceptualized as ties that connect 

individuals to their environment (Hoppe & Reinelt, 2010). Environments such as family support can influence students 

to be more optimistic in running a business. This shows that the attachment of family support is a factor that can influence 

students to become entrepreneurs (Manolova et al., 2019). Support from the family plays a close role in entrepreneurship, 

because without family support the business cannot develop optimally. This is because family support is able to support 

students to obtain encouragement, provision, and other forms of support to pursue entrepreneurial success (Powell & 

Eddleston, 2013). Therefore, having a strong bond between family members can play an important role in influencing 

students to start a business (Sequeira et al., 2007).  

Family can provide important emotional support for college students planning to start a business that often involves 

heavy risks and challenges (Mardikaningsih & Arifin, 2021). Support from family members can provide motivation and 

confidence to students. They can provide encouragement and understanding when facing obstacles and difficulties on the 

journey to becoming an entrepreneur. 

In addition, learning achievement factors can also affect entrepreneurial intentions. This is evidenced by the skills 

and knowledge possessed by students who excel can provide a meaningful role for entrepreneurship (Kyrgidou & 

Petridou, 2013). A student who has learning achievement will tend to be confident and have a strong mentality when 

facing various challenges that exist in entrepreneurial activities (Hayward et al., 2010; Singh, 2011). Achievement 
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motivation must be owned by someone in order to develop personally (Arifin & Irfan, 2021). Students who excel in 

lectures show a willingness to develop themselves (Issalillah & Khayru, 2021; Halizah et al., 2022). 

But not only that, students who excel feel capable and competent in running a business (Ploum et al., 2018). In 

addition, their learning achievements provide a better understanding of the business opportunities around them so that it 

can increase their intensity to start a business (Hassan et al., 2020). High-achieving students tend to have positive 

experiences in achieving academic goals and being recognized for their performance. This can increase their confidence 

and belief in their own abilities, including in the context of running a business. High achieving students tend to have a 

strong internal locus of control. They tend to believe that their success depends on their own efforts and abilities. This 

means they feel they have full control over outcomes in various situations, including in running a business 

(Mardikaningsih & Halizah, 2022). 

Entrepreneurship is essential for economic progress. But entrepreneurship is not easy. Entrepreneurship has 

various obstacles and risks, such as lack of capital, lack of support, competitive competition, and so on. For this reason, 

it is necessary to have support from the closest people to provide attention for students so that these problems can be 

resolved and have skills and intellectual intelligence for students is also needed in this case. This study aims to determine 

the effect of family support and learning achievement on entrepreneurial intentions in college students. 

RESEARCH METHODS 

This study involves a quantitative design. This study aims to determine entrepreneurial intention among 

university students in Surabaya. A total of 100 respondents have been used by the researcher as the sample size for 

this study using random sampling technique. Henceforth, the questionnaire statements are presented based on the 

measurement of each dimension. A Likert scale of one to five was used as the answer measure for each statement. This 

study was tested using multiple linear regression and previously the data will be tested with validity test, reliability 

test and classical assumption test. 

The definition of family support is a close relationship between family members in helping the success of a 

career (Metheny & Mcwhirter, 2013). Family support is defined as support provided by family members to each other 

by providing financial facilities to achieve academic success (Roksa & Kinsley, 2019). Furthermore, according to 

Leung et al. (2020), family support is an act of providing mutual assistance by providing the help needed for well-

being and economic balance. It can be concluded that family support is an act of sensitivity to influence each other in 

order to achieve the desired success. According to Osorio et al. (2017), there are three dimensions to measure family 

support variables consisting of (1) emotional support which implies sensitivity to individual personal needs; (2) 

intellectual support which implies getting ideas about how to do something; (3) economic support which implies the 

provision of costs from the family. 

The definition of learning achievement is the achievement of learning outcomes that refer to the mastery of 

knowledge that has been learned (Vrugt & Oort, 2008). However, according to Posner (2011), learning achievement 

is the proficiency that students have achieved in the learning system on the assessment of learning outcomes. Learning 

achievement can be interpreted as the ability to think critically that students have from the results of the learning 

process that has been carried out (D'Alessio et al., 2019). It can be concluded that learning achievement is the level of 

understanding, knowledge, and skills obtained by students from learning outcomes. There are three dimensions of 

learning achievement measurement variables, namely (1) learning strategies; (2) self-esteem which implies a positive 

view of oneself; (3) intellectual functioning. This opinion comes from Seabi (2011). 

Entrepreneurial intention is defined as the level of individual willingness to create a new business or become 

a business owner (Kautonen et al., 2015). (2015). According to Biraglia and Kadile (2017), the definition of 

entrepreneurial intention is the ability of individual creativity to start and develop a business. Meanwhile, according 

to Boldureanu et al. (2020) entrepreneurial intention is a feeling of wanting to start a business based on skills and 

knowledge to achieve goals as a successful entrepreneur. It can be concluded that entrepreneurial intention is the urge 

to implement the desire to run a business. There are five dimensions of measuring entrepreneurial intention variables 

proposed by Mohamed et al. (2023) including (1) proactiveness (proactive attitude) which implies acting actively to 

seek and take advantage of entrepreneurial opportunities; (2) innovativeness (innovative) which implies the ability to 

explore interesting ideas in producing products; (3) internal locus of control (internal locus of control) which implies 

individuals with the ability to control and be able to run their lives; (4) problem solving (can overcome problems) 

which implies the ability to think critically in solving various obstacles in a complex manner; (5) and autonomy 

(independence) which implies the ability to control the business system.  

RESULTS AND DISCUSSIONS 

All collected data will be processed through SPSS. There were 100 respondents who were willing to respond to 

the questionnaire. They consisted of 59 men and 41 women. They come from various disciplines. Furthermore, the 
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measuring instrument of each statement item is declared valid because it meets the limit of more than 0.3. This is in 

accordance with the SPSS output. The measuring instrument can also be declared reliable. This is because each 

observation variable has met the provisions of not less than 0.6. Family support variable with Cronbach alpha value of 

0.755, learning achievement variable of 0.834, and entrepreneurial intention variable of 0.689. 

 
Figure 1. Normality Test 

Source: SPSS Output 

 

The normality test is as shown in Figure 1. From the observation results, it can be seen that the data distribution is 

completely normal. This is because the data distribution follows the diagonal line, which means that it is spread normally. 

 

 
 

Figure 2. Heteroscedasticity Test 

Source: SPSS Output 

 

Figure 2 proves there is no incidence of heteroscedasticity. The Durbin Watson value is also met as it is positive 

and amounts to 1.282 while the VIF and tolerance are 1.010 and 0.990 respectively and there is no multicollinearity. 

When the classical assumptions are met, the regression model can be determined according to the SPSS output, namely 

Y = 27.030 + 2.524X.1 + 3.198X.2. 

Table 1 

Coefficients 
 

Model 

Unstandardized Coefficients Standardized Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 27.030 3.243  8.334 .000 

X.1 2.524 .379 .456 6.660 .000 

X.2 3.198 .406 .540 7.886 .000 

Source: SPSS Output 

The results of the t test that has been carried out show the significance of all independent variables. Family 

support is proven to play a role in shaping student entrepreneurial intentions. Likewise, the role of learning achievement 

on entrepreneurial intentions. This is because the significance value of each independent variable is at a level that meets 

no more than 5%. 
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Table 2 

ANOVA a 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 2013.232 2 1006.616 59.114 .000b 

Residual 1651.758 97 17.028   

Total 3664.990 99    

Source: SPSS Output 

Simultaneous testing of independent variables of family support and learning achievement on entrepreneurial 

intention is shown in table 2 as SPSS output. The value obtained is 59.114 while significant at 0.000. This meets the 

requirements to say that all independent variables have a simultaneous role in shaping entrepreneurial intention. 

Table 3 

Model Summaryb  

Model R R Square Adjusted R Square Std. Error of the Estimate Durbin-Watson 

1 .741a .549 .540 4.127 1.282 

Source: SPSS Output 

The coefficient of determination is obtained at 54.9%, which means that there is a contribution from family 

support variables, learning achievement to form entrepreneurial intentions. There is a contribution from other factors of 

45.1%. The correlation between variables is strong. 

Based on evidence from the results of data analysis, this study provides positive and significant results on family 

support variables on entrepreneurial intentions. These results are consistent with previous research from Ahmed and Kayat 

(2020); Baluku et al. (2020); Khayru et al. (2021); Djazilan and Darmawan (2022); Le and Loan (2022) which interpret 

that with family support, students are increasingly encouraged to start a business. The higher the family support provided, 

the more positive it is to increase entrepreneurial intention for students to start a business. Family support can help students 

manage the complexity and uncertainty of their entrepreneurial process by helping to obtain resources or facilitate 

transactions needed when running a business. Thus, family support can increase students' desire to choose 

entrepreneurship as a viable career choice for them.  

The results of further analysis provide positive and significant evidence that learning achievement variables 

affect entrepreneurial intentions. The results have similarities to previous research revealed by Linan (2008); Bonesso et 

al. (2018) which confirms that good learning achievement has a positive impact on entrepreneurial intentions. The better 

student achievement, the higher the academic ability they have. This is because students who have good learning 

achievements play a close role for them to be more confident in their ability to face various obstacles that arise when 

running a business. 

Higher education as a knowledge-based creator of quality human beings should at least encourage their intention 

to become entrepreneurs (Munir et al., 2022), while still paying great attention to academic achievement. In this ever-

evolving and challenging world, being an entrepreneur has many benefits, such as developing innovations, creating jobs, 

and making significant contributions to society. However, it should not be overlooked that academic achievement is also 

an important factor in creating quality human beings. Through good academic achievement, students can develop a strong 

foundation of knowledge, hone analytical skills, and develop specialized expertise in their field of interest (Nurmalasari, 

2022). High academic achievement can also open doors to further opportunities, such as scholarships, internships, or 

postgraduate education. Therefore, it is important for universities to create an environment that stimulates and supports 

students in developing their entrepreneurial interests, while still providing a serious focus on academic achievement 

(Mardikaningsih, 2022). Universities can provide the necessary resources and support to facilitate students' 

entrepreneurial spirit, such as entrepreneurship programs, access to professional networks, mentor guidance, and 

opportunities to collaborate on innovative projects (Khayru et al., 2022). In addition, technological responsiveness is also 

needed to support entrepreneurial competencies (Infante, 2022; Kurniawan et al., 2022). Thus, the combination of 

encouraging entrepreneurial intentions and paying attention to academic achievement can create holistically qualified 

college graduates. They will have the in-depth knowledge and practical skills needed to succeed in the business world, 

while still having a strong academic foundation to support their development in various fields. 

CONCLUSIONS 

Obtained study results have a match with the data that finally this study can be concluded there is an influence 

on the family support variable which is proven to be an important determinant that significantly affects entrepreneurial 

intentions. In addition to the family support variable, the study results also revealed that the learning achievement variable 

has been shown to significantly affect entrepreneurial intentions. The results of this study have revealed that the advice 

that can be given is to be committed to continuing to learn and increase potential is the key to success for an entrepreneur. 
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The thing that students can do to increase potential is to take part in entrepreneurship training activities in college or other 

than that. This will improve the perspective of students to be more ready for entrepreneurship. In addition, creating a 

network of cooperation with professional entrepreneurs. This can have an impact on students to learn from the experiences 

of others and will indirectly get support to develop the business to be carried out because it can have an impact on making 

them more optimistic in facing the uncertainty that will occur in entrepreneurship.  
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