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Abstract - interest in entrepreneurship. Awareness in growing interest in entrepreneurship must be accompanied by a 

strong determination, in order to get a strong interest in entrepreneurship. Efforts to create a new business in order to 

gain success for a more prosperous life in the future begins with an interest and interest in entrepreneurship. The 

concept of entrepreneurship leads to the creation of new jobs. Entrepreneurship education is needed for students so that 

this interest arises before they become undergraduates. Likewise, family support should be a supporter to lead to the 

desire to be independent in business. This study is to observe the role of education about entrepreneurship and support 

from the family environment on the growth and development of interest in entrepreneurship from student groups. The 

study was conducted by making 100 students as respondents. The findings of the study indicate that entrepreneurship 

education and family support partially and simultaneously really shape interest in entrepreneurship. The variable that 

plays a dominant role is entrepreneurship education. 
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INTRODUCTION 

The high unemployment rate is a fundamental problem in the new workforce that is added is much greater than 

the increase in job opportunities. Developing countries like Indonesia face the same problem. The high unemployment 

rate in this country is increasingly worrying. Every year, graduates from basic education to tertiary education level 

graduate a generation that is ready to work. This has resulted in not all of the certified graduates being accommodated 

by the available jobs. With the challenge that the economic level achieved will not be optimal with a large population 

but inadequate new job opportunities. This is also hampered by the current state of the Covid-19 pandemic. 

Unemployment is the difference between the labor force and the actual use of labor. While the open 

unemployment rate itself is defined as the percentage of the number of unemployed to the total workforce (Darmawan 

& Hariani, 2020). This problem must be handled effectively. Efforts that can be made in order to create new job 

opportunities that can accommodate the workforce are the willingness and ability in entrepreneurship. As a first step, an 

individual must cultivate an interest in entrepreneurship (Mardikaningsih et al., 2021). Indonesia itself still has a 

relatively small number of entrepreneurs. This is also a challenge for the community and the government to develop and 

increase the intentions of Indonesian youth to become entrepreneurs. 

The government is aggressively designing the entrepreneurial movement. The Director of Higher Education of 

the Ministry of Education and Culture launched the Student Entrepreneurial Program (PMW) which is organized and 

developed by public and private universities. This program aims to equip students with knowledge, skills and attitudes 

based on science and technology and entrepreneurship so that job seekers can change their principles to become job 

creators. This program is also expected to change the unemployment rate for college graduates. Various efforts have also 

been made to change the principles of youth, especially among students who have only been interested in looking for work 

(Job seekers) rather than being creators of new jobs (Job creators). College graduates prefer to find work rather than create 

jobs (Darmawan, 2017).  

One of the theories that can explain entrepreneurial intentions is the Theory of Entrepreneurial Event developed 

by Shapero & Sokol (1982). In his theory of intention, he adapts the theory of Reasoned Action from Fishbein & Ajzen 

(1975) and then applies it specifically in the world of entrepreneurship. Based on the Theory of Entrepreneurial Event, 

Shapero & Sokol explained that entrepreneurial intention is influenced by three dimensions, namely perceived desirability, 

perceived feasibility, and propensity to act. Behavioral tendencies are observed by these interests (Ajzen, 1991). 

To become a young entrepreneur requires a strong desire and knowledge in establishing the desired new 

business and having a positive view of entrepreneurship activities (Darmawan, 2016; Mardikaningsih & Putra, 2021). 

The problem of unemployment in Indonesia can also be overcome by developing entrepreneurial skills in college 

graduates (Mardikaningsih & Arifin, 2021). This is because entrepreneurship has been shown to have a significant 

impact on employment, innovation, and the entire economy of a region or nation (Hisrich, 2011). Entrepreneurship is 

one type of training that is very useful for students to develop an entrepreneurial spirit, where entrepreneurship 
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education must be given to students from all levels and study programs. There is an interest in implementing 

entrepreneurship education in universities. The implementation of entrepreneurship education is provided in the form of 

entrepreneurship subjects and is linked and integrated with character education and creative economy education. 

Entrepreneurship education is not just a theory, but also practical activities. The purpose of implementing 

entrepreneurship education is to prepare undergraduates so that in addition to having expertise according to their 

competencies, they can also be a provision for students to manage businesses independently (Linan et al., 2011). The 

content of entrepreneurship education taught is focused on entrepreneurial behavior as an empirical phenomenon that 

occurs in the student environment. Competency standards in entrepreneurship courses include actualizing 

entrepreneurial attitudes and behavior, applying leadership skills, planning small businesses (micro), and managing 

small businesses (micro). In accordance with the competency standards for entrepreneurship courses, it is known that 

the end result of implementing entrepreneurship education is to prepare students to be able to manage businesses 

independently or become entrepreneurs. 

Interest in entrepreneurship cannot just arise without the factors that influence it. One of the factors thought to 

influence student entrepreneurship interest is the family social support factor (Issalillah & Kurniawan, 2021). A child's 

first interactions are with those closest to him, including his parents, siblings and other family members. According to 

Boz & Ergeneli (2014), family has a significant impact on children's beliefs, hopes and future planning. Families play 

an important role in inspiring and supporting one another in their family environment. Entrepreneurship is formed 

through families and it is clear that entrepreneurship grows and develops significantly among those who live in business 

and family environments (Krueger et al., 2000). The attitude of family members can influence the actions in decisions 

that will be taken by children, especially in choosing the career to be chosen. 

Family social support factor is an important factor in developing student interest in entrepreneurship. Family 

social support is support that provides positive reinforcement to informal social networks in an integrated strategy or 

form (Alfonso, 2012). Support is a form of social interaction in which there is a relationship of mutual giving and 

receiving assistance so that it can give attention. Through an entrepreneurial mindset family is formed, interest in 

entrepreneurship grows and develops well in someone who lives and grows in an entrepreneurial family environment. 

Because in the family environment they are given support in doing something. In fact, some family conditions have not 

been conducive to the formation of student interest in entrepreneurship. 

Family plays an important role for those who can dream of a path to entrepreneurship. Business support can be 

provided through behavioral support such as opportunities, beliefs, ideas, or critical support through investments, 

business products or equipment, and business facilities. A productive family environment is more attractive and 

encourages a person's intention to become an entrepreneur (Wood & Bandura, 1989). Barriers to entrepreneurship can 

also arise even when family members do not support the individual and prohibit or disapprove of the individual's 

intentions. Without the support of family, a person cannot get the help he needs through the existence of a family. 

Based on this description, it is necessary to know the role of entrepreneurship education and family support 

regarding raising interest in entrepreneurship for students.  

RESEARCH METHODS 

This quantitative ex-post facto study will examine events that have occurred based on information in the 

form of numbers processed using statistical analysis. The study was aimed at groups of students from several 

universities in the city of Surabaya. The time of data collection was carried out in May 2021 using Google Forms 

because it was still during the Covid-19 pandemic. The subjects of this study were 100 students from three 

universities, namely Nahdlatul Ulama University Surabaya, Muhammadiyah University Surabaya, and Sunan Giri 

University Surabaya. Respondents were obtained by purposive sampling. 

There are two independent variables. Indicators for entrepreneurship education variables are independent, 

innovative, leadership, realistic, and communicative. The indicators for the family support variable are the way parents 

educate, relationships in the family, support from parents, and parents' work background. The dependent variable is the 

interest in entrepreneurship with indicators of perceived desirability, perceived feasibility, and propensity to act. 

Measurement of variables using a Likert scale with gradations from positive to negative with 5 scales. The 

measurement scale is to provide an assessment weight for the variables of entrepreneurship education, family support 

and interest in entrepreneurship. The analysis tool is multiple linear regression. 

RESULTS AND DISCUSSIONS 

The research findings state that entrepreneurship education will shape interest in entrepreneurship. This finding 

is in accordance with the study of Dean (2004); Ramayah & Harun (2005); Bhandari (2006); Izedonmi & Okafor 

(2010); Ahmed et al. (2010); Oosterbeek et al. (2010); Byabashaija & Katono (2011); Tung (2011); Pao et al. (2015); 



M. S. Djazilan & D. Darmawan 

 
28 

Darmawan (2019). Education can help develop and direct human potential to achieve life goals. Entrepreneurship 

education is a forum for students' character building to prepare themselves to become entrepreneurs. 

Another finding in this study states that family support will shape entrepreneurial interest. This finding is in 

agreement with the study of Bird & Jelinek (1988); Begley & Tan (2001); Aldrich & Cliff (2003); Zellweger et al. 

(2011); Altinay et al. (2012); Greene et al. (2013); Powell & Eddleston (2013); Abebe et al. (2014); Bhandari (2016). 

The method of entrepreneurship education in the family itself is a way or step to internalize entrepreneurial values in the 

family. Most of the child's life is passed in the family so that the most education received by children is in the family. 

The experience gained by children through education in the family will affect the development of children in the 

process of further education and life in the future. This is caused by several factors, namely the limited knowledge of 

parents, no capital, and the mindset in the family that being a graduate or employee is safer than being an entrepreneur 

(Carr & Sequeira, 2007). The phenomenon that occurs in students is related to family social support, there are still many 

students who do not receive support from their families. In addition, many students after graduating from college they 

just want to be an employee. and only a few who want to be entrepreneurs (Peterman & Kennedy, 2003). Some of them 

are even reluctant to imagine with business challenges (Khayru, 2021). Moreover, new businesses often face the threat 

of failure (Retnowati & Mardikaningsih, 2021) and obligations with taxes (Sinambela & Putra, 2021). As students, they 

feel that there are many challenges and demands that must be faced and must be carried out, causing students to become 

lazy and have no curiosity about entrepreneurship (Retnowati & Putra, 2021). In their teens, most students are often 

faced with inconsistencies in their determination (Issalillah & Khayru, 2021). Business success will not be achieved if it 

is still run by a person with a weak mentality (Sinambela et al., 2021). 

Interest affects a person's learning process and outcomes because if someone learns something with great 

interest, it is hoped that the results will be better. In addition, someone's interest can be expressed through statements 

that show someone is more interested in an object. In this case about the concept of entrepreneurship. By having social 

support from the family and the existence of entrepreneurship education, it is very likely that students can have a strong 

entrepreneurial interest, which is expected to provide enthusiasm for entrepreneurship.  

CONCLUSIONS 

The study found that entrepreneurship education and family support have a role to form interest in 

entrepreneurship for students. This is a finding that all forms of education from universities and those from families 

as the smallest social environment for students can contribute to the birth of new entrepreneurs.  The greater the 

family support, the greater the opportunity to make students as independent entrepreneurs. Universities as printers of 

empowered human beings with a focus on knowledge and skills have the opportunity to succeed in facing the world 

of work and creating new entrepreneurs. 

From these findings, it is suggested that universities should focus on efforts to print and shape students as 

qualified workforce and independent entrepreneurs with entrepreneurial concepts. The vision of the university must 

embed these values so that it can be translated in the form of implementing a curriculum based on quality human 

excellence. Families also play a role in shaping the desire for entrepreneurship and they should support this effort.  

Students need family social support in the form of information and advice from parents, because the family 

environment, especially parents, has an important role in motivating children to be involved in entrepreneurship even 

though the parents are entrepreneurs or not. Family social support can be seen from the extent to which parents play 

a role in their children's lives. For parents of students, it is hoped that they can help prepare students' needs to 

support their interest in entrepreneurship by providing assistance in the form of services, information, attention and 

materials so that they have a passion for entrepreneurship. 

Efforts that can be made in reducing the unemployment rate are by changing the mindset of people who 

wish to find work to open or create their own jobs by starting their own small businesses, thereby helping to reduce 

unemployment in Indonesia. Ways that can be done with entrepreneurship. Everyone will not depend on employment 

if someone has their own business, so entrepreneurship has an important role for society. Where the available job 

vacancies are increasingly narrow because of the large amount of competition that occurs between job seekers. In 

Indonesia, unemployment is a problem for economic sustainability. However, the community can help overcome this 

by entrepreneurship activities, streamline the process of production, distribution, and consumption for the state and 

increase people's income, so entrepreneurship skills are needed.  

For further studies, it is recommended to increase the determinant variables that determine the formation of 

interest in entrepreneurship, especially in students. There are still many factors that are thought to shape it and this 

needs to be observed further. 
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